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Mission Statement

Companies need to make decisions. 
Knowledge is the basis for decision-making.

Our business information services provide the essential 
knowledge that industry, retail, healthcare and service sectors 
and the media need in order to make their decisions.

As a knowledge provider, we aim to be at the top in all the global 
markets in which we operate ïin the interest of our clients, our 
employees, our company, our shareholders and the general 
public.
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A strong heritage in market research

1925
Founded as ñInstitut f¿r 
Wirtschaftsbeobachtung 
der deutschen Fertigwareò

1934
Founded as
GfK-N¿rnberg e.V. (the 
GfK Association)

1984
Operations hived off into a 
limited company;
GfK-N¿rnberg e.V. to retain 
status as a non-profit 
organization

1990
Re-structured as 
privately held Inc. 
corporation (stock 
corporation)
Focus on 
internationalization

September 1999
GfK shares start trading 
on the Frankfurt stock 
exchange
Globally active pure 
market research player

May 2005
Acquisition of 
NOP World
Growth from Knowledge
has a new dimension 

February 2009 
Change to 
a European 
joint stock company
Societas Europaea (SE)
Represents international
corporate culture
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GfK Group: key features (I)

Sales

2009: 1,164 EUR million (2008: 1,220 EUR million )

Employees

2009: 10,058 full-time staff (2008: 9.692)
82% of which outside Germany

Services

ÅComprehensive information services on consumer goods, 
healthcare, media and services markets

ÅResearch know-how

ÅMarketing consultancy

Network
More than 100 countries
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GfK Group: key features (II)

Core business

Pure market research, delivering information services to major 
global players in the services, media, consumer goods and 
healthcare industries

Market position

Largest market research company in Germany, 
4th largest in Europe and in the world

USP

Full service worldwide: more than half of our top 50 clients consult GfK in 
at least two of our three sectors and in at least five of our six regions
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Professor Dr. 
Klaus L. 
W¿bbenhorst

Management Board

Petra
Heinlein
COO

Dr. G®rard
Hermet
COO

Wilhelm R.
Wessels
COO

Debra A.
Pruent
COO

CEO

29 year career 
18 years GfK

23 year career
from 11/2009 GfK

32 year career
26 years GfK

26 year career
25 years GfK

32 year career
32 years GfK

22 year career
4 years GfK

Sector
Retail and
Technology

Sector
Custom
Research

Sector
Custom
Research

Sector
Custom
Research

Sector
Media

Pamela Knapp

CFO and 
Human
Resources
Director
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GfK development 1999-2009

1 Up to 2001 figures according to HGB, from 2001 to 2004 figures according to US GAAP, since 2005 figures according to IFRS

Sales in EUR million1

TotalGermany

Employees

TotalGermany

164
177 192

236 254 270 290381

470

506

669

937

1112
1162

1999 2000 2001 2004 2005 2006 2007 2008

1220

316

1366 1345 1443
1502 1587 1628

1714
3676

4212

4750

5539

7515
7903

9070

1999 2000 2001 2004 2005 2006 2007

9692

2008

1746

2009 2009

1164

301

10058

1790




