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Global Summary

Media Supplier Core Advertising Revenues [in Billions)
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Global Summary
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Global Summary
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Global Summary
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Global Summary

CAGRs in USD for
Regionsin APAC:
20102015

China 15%
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CAGRs in USD for
Regions in EMEA:

20102015

Romania: 17%
Kazakhstan 14%

Russia_— 12%
Ukraine [mssss 10%

9%

Morocco
Poland 9%
Gulf countries 9%
Turkey 8%
Lebanon 8%
Slovakia 8%
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CAGRsin USD for
Regions in Latin
America; 20162015

Argentina._ 16%
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KI'2]l ov® trendy pro bl 2 zk:«

o Orientace na cenovou efektivitu
T Dnes: nz2zk8 cena, nzzk38 cena, nzzk38 cen
I Z2tra (doufej) me): nejl epg2 Segen? cena

o Konzervativnost
I Dobr® j e to, co ijne nky zpkr&lsgsonr®a 1 novace

o On-line = tradilnz m®&di um
iV klasick®m pojet?2 stagnuj e, nevz2 se | a
i SpolelnhN s Trstit®edius® AA m®di um

o Renesance TV
i Aznovuobjeven2id TV jako stabiln2ho a vy

i Girok8 nab2dka kans8l T

o Koncentrace na straniD nab2dky i popt 8vky
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